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Abstract
The study aims to explain the impact of Facebook advertisement on

supporting the mental image of exhibitors, the descriptive approach was used
as a study curriculum in order to gather opinions from the study sample by
using a questionnaire, the study was applied on a sample of (199) stuff
members in the Height institute of king Marriott, the comprehensive method
has been used and SPSS program to test the Assumptions and analyze the
data, The results show that the use of Facebook ads has a significant impact
on supporting the mental image of the exhibitors, and also recommended the
importance of the interaction with advertisement which help the browser to
gather necessary response before the process of purchase
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