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Abstract
The main objective of the study is to determine the impact of the selling man

ethical behavior on the customers loyalty, The descriptive approach was used
as a study curriculum in order to gather opinions from the study sample by
using a questionnaire, The study was applied to employees in the branches
of the 19011 pharmacies in Alexandria governorate, which is Nine branches,
and the sample volume was (100) employee, a comprehensive method has
been used and SPSS program to test the Assumptions and analyze the
data, The results showed that committed to the visit time shows a man's
respect for customer time and also there is a positive impact on their loyalty,
and organizations recommended the importance of continuous training of the
selling man on ethical behavior which support the loyalty of the customers

Keywords: Ethical behavior, salesman, customer loyalty.
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