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Abstract

This study aims to identify the extent of the existence of fundamental
differences in perceptions of the vocabulary of the study sample for each of
Product planning alliance, and the level of marketing performance with its
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dimensions: market share, and sales volume due to the type of company
(public business sector, and multinational branches) operating in Egypt. As
well as analyzing the impact of the Product Planning Alliance on marketing
performance. To achieve this goal, a survey list was designed to measure
study variables. The study community consisted of pharmaceutical
companies operating in Egypt, whether in the public business sector or
branches of multinational companies, and the inspection unit was represented
by: Presidents of the pharmaceutical companies' board of directors, branch
managers, marketing managers, production managers, and research and
development managers. The researcher relied on a comprehensive method of
counting the vocabulary of the study community, due to the small number of
them and the desire of the researcher to provide a higher degree of
confidence in the results. The results of the study showed that there are no
fundamental differences in perceptions of the vocabulary of the study sample
for each of: the application of the product planning alliance, and the level of
marketing performance with its dimensions represented in: market share, and
sales volume due to the type of company (public business sector, and
multinational branches) operating in Egypt. It was also found that there was a
statistically significant effect of the product planning alliance on the elements
of the marketing performance of pharmaceutical companies operating in
Egypt.

Based on the results reached, a set of scientific and practical indications and
recommendations were presented.

Key words: Product Planning Alliance, Marketing Performance, Public
Business Pharmaceutical Companies, and Multinational
Pharmaceutical Company Branches operating in Egypt.
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